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Showcase

A word from the editor!

Hello everyone and welcome to the showcase
newsletter which is run in conjunction with our
service Enpower (www.enpowerservice.co.uk),
which aims to ‘Empower the young'. I'm very
pleased to infroduce the first issue of this
newsletter and hope there will be many more
issues to come. Apart from being the editor |
will also be the person behind ‘What’s on Your
Mind?2' and ‘Talent Focus'.

The ultimate aim of this newsletter is in the fitle.
That's right! We are here to showcase your
talents. Whether it is through writing for the
newsletter or being featured in our talent focus
section, this newsletter will provide you with the
exposure you deservel

As a young person it is often difficult to get the
right advice and direction, particularly with
careers in the entertainment industry. With so
many money-making focused schemes and
scammers it's often difficult fo gain a suitable
ground and level of expertise in this cut-throat
industry as we know it. Many require
experience, some need the right contacts
and/or a realistic approach, and some just
need o be in the right place at the right time.
By developing this newsletter | aim to tackle all
these issues in one go by providing a platform
for networking and exposure.

So aspiring writers and journalists longing for
that much awaited experience why not start
here? Budding models, designers/stylists,
photographers, and other performing acts why
not flourish here2 Submit your story, your work,

your dreams and we will see how we can
incorporate it into showcase!

With hundreds of industry professionals having
access to this newsletter now is your time to
shine.

If you are an industry professional/service
looking to advertise in our newsletter please get
in contact.

Mayowa Anthea Adebiyi
Showcase Editor and Enpower CEO

Contact

For enquires, submissions, or
advertising/sponsorship opportunities email
Showcase@enpowerservice.co.uk
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The latest news updates and opportunities from the Enpower

headquarters.

Cherise Gives Back!
Meet the new Enpower Lead Ambassador

| am very excited and honoured to be the new
Lead Ambassador for Enpower. | am 24 years
old and have a one year old son. | was born
and raised in South Africa, but have lived in
London for the past 4 years. As a young model
starting out in this industry a few years ago, |
was exposed to a lot of negative criticism,
scams, rejection and made to feel inadequate
by companies and individuals who honestly
didn't actually care about anything but making
money. An organisation such as Enpower back
then would've been so helpful and that's why
I'm so enthusiastic about making a difference
today.

With modelling, promotional and extras
experience, | am passionate about the creative
and artistic industries, as well as encouraging
the youth of today to get more involved in
these fields. Unfortunately, | feel there isn't
enough adequate information available fo
inform and protect the youth, with far too many
potential writers, actors and models getting
discouraged and de-motivated, especially
when scammed or rejected, and therefore
feeling like they are never going to achieve
their dreams. Enpower aims to prevent this from
happening by creating a platform where
individuals can come together to help each
other and keep informed about how to
develop themselves professionally in order for
everyone involved to reach their full potential.

| am very excited about potential prospects
that are going to develop within Enpower as
well as our mutual working relations with Models
of Diversity. There is so much to work towards
and look forward to, so bring on 2010!

Cherise OJneil

Moddisibassadors wanted!

We are looking for ambassadors to work
through and promote Enpower . We are
particularly interested in budding models,

writers, presenters, performing artists, and

other creatives wishing to push their career to
the maximum! Enpower will help you manage
your career and we aim to involve you in public
events, photo shoots, press features and give

you the recognitio n you need to excel in your
career field.

To apply to become an Enpower ambassador
please e ma i |
message as to why you should be an Enpower
ambassador to info@enpowerservice.co.uk

Writers wanted!

We are looking for contributors for our

showcase news letter. We have columns

available under the following topics  : fashion,
beauty, music and news.  This role can be also
carried out as an internship  in which you
receive cert ification. To find out more email
info@enpowerservice.co.uk . Also email
examples of written work if any.

Photographer required

We require a skilled photographer to

collaborate with Enpower on a variety of
photographic youth projects, and events. For
more details please email examples of wo rk to
info@enpowerservice.co.uk
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Talent FécbBxise Growing from Conc

by Mayowa Adebiyi

22 year-old Rachael McKenzie-Sealy hailing from North London, has managed to establish herself as a
successful fashion designer. Showcase caught up with her to discuss her ongoing success with her clothing

line, Concreterose.

Tell me a bit about yourself and how you started
out as a fashion designer?

| started out as a fashion designer 5/6 years
ago. | was into a lot of street wear and loved to
customise my ouffits. | first started out as an
airbrush customiser. | would customise hats,
bags and trainers for friends. Then they told
friends, who contacted me. | then started it as
a little business to earn extra money whilst at
college. At college | studied a BTEC National in
Fashion and feel in love with fashion even
morel! | received a distinction for my final maijor
project where | made 4 complete ouffits from t-
shirts to tracksuits to jumpsuits. | even made a
swimsuit!!

Congreterie

You are the owner of a clothing line called
‘Concreterose Clothing’. What is this clothing
line about and how and why were you inspired
to develop it?

Concreterose clothing is a bespoke clothing
line, which produces clothing to order. Every
piece is handmade and different. | was inspired
by myself to be honest. | feel | am the only one
who can make my dreams happen for me. |
wanted to create a label that has a reflection
on my taste, style and personality. The name
reflects the label. A rose growing from concrete
is unheard of, unseen. Just like my clothing.
Who are your target marketi(s) for your clothing
line? The clothing is targeted at 18-27 year olds,
but | have made clothing for women in their
40's.

I have seen that you use a range of beautiful
models of various nationalities and sizes. Is this
something that you feel is important to do when
advertising your ranges? If so why?

| truly believe that beauty and fashion reaches
all different shapes and sizes. | also believe that
you cannot put beauty in one category. It truly
is indefinable. | want my clothing to appeal to
everyone and anyone, as everyone wanfts to
look GAWJUS!!

relerese

o

Your clothing line has been featured in some
major shows including that of a London fashion
week after-party and clothes show live 2009, as
well as press releases. Would you say that
Concreterose clothing is gaining huge interest?
Where do you see the clothing line in 2010?

It has gained a lot of interest in the past year,
that | am very thankful for and grateful for, as
there are so many talented designers out there,
but at the same time I've worked hard to get to
where | am and I'm not stopping anytime soon!!
Upwards and onwards | say!l 2010 is really a big
year for Concreterose clothing. We are taking a
frip to New York City in July to do photo shoofts
and fashion shows. There is also the release of
three new collections, Candyland, the Embera
Tribe of Panama, and our first menswear
collection, A Gentleman in Colour. So there's a
lot to do and look forward to.

How could established/aspiring individuals
within the fashion industry i.e. models and
photographers get involved with concreterose
clothing?
www.concreteroseclothing.piczo.com
Concreteroseclothing@hotmail.co.uk

And | also write a blog which is going into its
2nd year. www.rachyworld.blogspot.com

And finally, what advice would you give to
individuals trying to enter the fashion industry?
Don't let anyone put you down or tell you that
you are not capable of doing something. At
the same time be realistic. If there are a
thousand people printing t-shirts, why do the
same if there isn't a gap in the markete Also
never be afraid to just do something, because
there is atf least one person in this world who
likes it and they might have the contacts or
interest you need. Oh and one final thing, don't
chase your dreams, follow them and create
new ones on the way, as it develops you as a
person and gets your creative juices flowing.
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The Size...’0’

bv Joev Bubber

Enpower is well aware that
the persistent pressure of
being extremely thin by the
fashion industry is having a
gigantic and a defrimental
impact on the young
talented youth who are
seeking an opportunity in the entertainment
business. We also know that there is a lot of
twisted and confusing information on this
subject, so we would like to take an opportunity
to express it honestly and frankly.

Regardless of the ongoing media uproar over
the industry’s denial to implement an absolute
prohibit on the size zero model, it will always be
the case that a small, select number of
designers favour extremely thin models.
Dimensions of an article of clothing are more
visibly observable on a model that is very
skinny. This does not mean that the clothes look
‘better’ —it is just to demonstrate them with
minimal distraction. A designer wants the
audience to concentrate on the quality of his
clothes, not the atftractiveness of the model
having his designs on them. Unfortunately, this
means some agencies ‘compete’ to get
skinnier and even skinnier models to supply to
these designers. Agencies as such, recruit
exclusively for very thin models. This means that
they impose very unbending height and weight
restrictions, mostly at the expense of their
models’ physical health.

There are number of these thin models that die
every year due to heart attacks because they
starve their bodies to death. Many develop
Osteoporosis in old age which is a bone brittle
disorder due to not eating sufficiently. Some
also develop a thinning hair problem causing
their hair to turn dry like straw.

But again, there are few agencies that do have
plus size models and disabled models as well.
They have earned their name by celebrating
vivacious diversity, not atrophied consistency,
and they believe in the inextricable frinity of
health, happiness and success.

Enpower recognises that a minority of models
are naturally very thin, and we are in no way
discouraging talent who possess a ‘size zero'
figure (UK size 4), from coming to us to develop
their career. We do expect all models to be
within healthy BMI weight / body fat ratio

Our ambassador Joey talks about the detrimental impact of the size zero culture on
today’s youth and why Enpower are here to help.

guidelines, and we are on hand to offer
sensible diet and exercise advice to make sure
this happens. Enpower are taking this step to
encourage and vouch for the health and
wellbeing of our youth.

Designers have shown a growing preference
for ‘real’, ‘healthy’ sized models. With reference
model casting calls on various occasions, there
has hardly been a request for a model at a size
zero. In fact it is very rare they request girls who
are under a size 8 — clientele have turned away
models for being too thin. The normall
requirements are for models sizes 8 — 12. To
emphasize this point, and to realise why we
endorse a healthier look, please find quotes
from some of the major names in fashion
industry:

Paul Smith chimedin:ol woul d | i ke
bigger. | do think our indusfry has a problem,
and | think it is | argely

Sarah Shotton, head designer for Agent
Provocateur, said that model agencies sent
"girls so thin we have to ask them to leave".

Designer Jasper Conran, congratulated for

using curvier models at a recent fashion show,
said:oLi sten, | | ove women.
women, not sticki nsect s. 6

As the repercussions against start zero becomes
ever more rampant, Enpower is here to support
incessantly expanding records of happy,
healthy models to set a new and positive trend
in fashion. Do check out ‘Models of Diversity’
and ‘All Walks Beyond the Catwalk’. Both
campaigns are working fowards this cause.

MODELS
OF
DIVERSITY

BEYOND THE CATWALK
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6S on your

By Mayowa Adebiyi

This month’s issue of ‘What’s on your mind’ is about body image. Body image is a
major issue that affects young individuals in today’s society. Whether personally or
through friends & family members, many of us have witnessed the detrimental
impact that low body image can have on an individual. Below are accounts and
concerns by various individuals on the topic of body image. | have provided my
insight on the topic and their details have been removed to protect their identity.

ol am a guy and | have a uncomfortable when giving yourself to your
really close friend who is a counter -part both mentally and physically. You
girl. She is really pretty should try and tackle your body image issues

for yourself. Think about why you dislike your
body image. Is it something you can live with?
Or is it something you can change without
having to resort to drastic procedures ?

and has an amazing
‘@ personality but she has a
low body image. Ive given her compliments but

she just says "whatever" and disagrees with Whatever decision you make you should try

me. Also, her parents are so strict that they and change the way you perceive yourself. The
don't let her fix herself up . For example, she fact she has decided to be your girlfriend says
can't straighten her hair, or pluck her eyebrows it all. She likes you and is embracing you as

or wear any type of rev ealing clothes like you are. _|t would be thus wise to tackle your o
shorts. That is one of the reasons | know for insecurities as you could  end up compromising

sure t hat she has a low body image. 6 a potentially good relationship as a result.

How do | help her improve her body image? 6
As a friend you should perhaps focus on

helping her to correct what is on the inside as
opposed to what is on the outside. Have a

heart to heart with her and find out why she

has a low perception of her body image. In
terms of O6fixing herself wu
modest ways in which she can make an effor t
without having to wear revealing clothes, or

resort to grooming procedures such as hair
straightening and eyebrow plucking. For

example pencil/pleated skirts just above the

OMy mom has a really terrib
everything she puts on she says she looks fat

(which isndt true.) Maybe i
with going through menopause | don't know.

But it rea Ily saddens me that my mom doesn't

t.hi nk sheds beautiful and d
a(r)lymore She'S a reaﬁy great outgc}l Ing person

and | know if she just started putting some time

away for herself that she would feel a lot

better. o

It is very common for older  women particularly

those going through menopause to develop

o

knee with tights and av -neck jersey, or even reservations about their appearance. As

straight -legged jeans with along s hirtand a women get older they tend to associate their

belt around the waist.  Wearing clothing where body image with a loss of youth , which can be
you are covered up can be justas  attractive as quite a sensitive issue to deal with. If she is

or even more so than Wearing revea”ng menopausal her ho rr_n_ones WI” be all over the
clothes. She needs to embrace her own body, place right now. In addition to this,

menopausal women tend to feel like they are
losing their femininity as they go through this
phase in their life . The best thing you could do
is offer to carry out activities with her and

her natural beauty and adapt a style that
works for her. In terms he r parents, they are
probably just concerned that she will get too

bogged down with how she looks and forget the all ow her to embrace the changes she is
important things that really matter at her age. dealing with. Help her to see that she is still a
Either way unless she changes her mentality, woman. For example you could go shopping
grooming mechanisms will only go so far. with her to find her a flattering wardrobe, go

on spa days , and even go to the gym with her.
| have a new girlfriend, and we have yet to get Many individuals associate ~ exercise with
really intimate...but | kn oWeightlpsskutbgsilesgaking you physically
there...but | am really afraid because | have fit, exercise improves your mental health and
body image issues, I think | am too fat, too releases the hormones Endorphins , which
hairy, that she will be disgusted by me. | know make you happier! Carrying out some of these
she likes me for who | am and these f  ears of activities with your mother would be a great
mine are irrational, but | still have ~ them way of making her feel bette  r about herself.
nonetheless, and need advice on getting over
them...thanks The next month’s issue of ‘What’s on your mind’
When entering a relationship it is important to will be on relationships. For submissions please

be content with yourself else you may feel email Showcase@enpowerservice.co.uk
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